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mo·dus ope·ran·di 
noun \ˌmō-dəs-ˌä-pə-ˈran-dē, -ˌdī\ 

: a usual way of doing something;  

: a distinct pattern or method of operation 
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When you don't know how to present and package your niche, you'll just end 

up giving it away.  

HERE YOU’LL LEARN 

How to make available to your clients what you do, how you 

do it, and when you do it, and the type of access they'll have 

to you. Remember, knowing how to present and package 

your niche can either make you or cost you millions of 

dollars over your lifetime. 
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Let’s discuss the Who, What, When, Where, Why, & How of Packaging Your 

Niche 

 

 

 

 

Who do you need to be? 

What healing are you meant to provide? 

When will you do the healing? 

Where specifically are you assigned? 

Why are YOU assigned to this particular 

mission?  

How will you use your equipment and tools 

to provide the healing? How will you serve 

them?  
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Secret Mission: 

et me start out with my belief. I believe STRONGLY that you were not 

just born, but that you were CRAFTED. That you were CRAFTED with 

a specific mission implanted in the core of your very being. I believe 

that as you were CRAFTED you were CREATED and EQUIPPED with special 

gifts and talents that would be mission-critical. As we get older, we tend to (as 

women) forget the power that was inborn. 

In this process of creating luxury online brands, I want to be sure that I 

remind you of the importance of acknowledging, appreciating, and 

comprehending the BIGNESS of your secret mission. What is a secret 

mission? A Secret Mission is that super-sensitive, totally-in-alignment, divine-

self-identification purpose that you were created for. 

People are attracted to missions and causes. 

Clients and customers often love knowing that you have a reason behind 

what you are doing. 

This secret mission is directly tied to your divine purpose. It is the WHY 

behind your existence and behind your creation. It is the WHY that drives 

WHERE you are assigned. 
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ou have to be clear (VERY clear, in fact) on who you are and on what you 

stand for. Since we are, in particular, speaking about your personal 

brand or you as the brand it is particularly important that you 

remember that you are responsible for setting the tone, the pace, and the 

perception that your audience has about who you are and what you do. As a 

luxury brand owner, you are more than likely a trendsetter, a marketplace 

leader, and someone who has a unique perspective on their industry. 

Because of that you truly must acquire a large amount of confidence that you 

can display when you are speaking about your brand, your work, and what you 

do for those who pay to work with you. 

When deciding who you need to be in order to make waves in the 

marketplace, there are several things in which you need to be aware: 

 You need to know what you stand for. 

You need to choose the right brand name.  This is going to influence 

the perception about who you are and what you have to offer, so be 

sure that it is not only convincing but that it is credible and that it is 

captivating. 

You as the Brand: 
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You need to be authoritative. Speak about yourself highly! This is not 

to be confused with being arrogant. This is about seeing yourself as 

fully capable of carrying out your secret mission successfully and 

reaching every single one of your dream clients that you are 

assigned to reach for this mission. This is about recognizing the 

importance of showing your audience that you are confident with 

who you are and how you are able to help them. 

We are, again, talking about you as the brand. You as a profit center. You as 

an entrepreneur, or as a professional woman who desires to take her gifts and 

talents into the marketplace so that she can be sown into financially.  
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our Brand Message = Having a point of view 

(i.e., guiding principles, foundational life nuggets). 

Your point of view helps to tell the story, and it sets up the positioning of your 

brand. 

To determine your Brand’s Message, you need to focus on the following 

question: 

Your Brand Message: 

In the previous class on owning your niche, we broke things down into a 

brand statement for your personal brand. When we discuss your brand 

messaging, we want to go even more specific into your WHAT so that you can 

succinctly package your brand in a way that lets your dream clients know 

what Brand YOU is all about.  So let’s take your brand statement and your 

notes from the class on owning your niche and let’s compartmentalize it over 

the next few sections. 
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Remember that people  
buy solutions, not services. 

When they are looking for solutions, they are also looking to work with a 

person, a brand, or a company that they like! So the emotional connection 

that your brand gives is important.  People enjoy feeling healed. That is a 

strong emotion. Luxury buyers are far more sophisticated than they are often 

given credit for so don’t forget that as much as they are buyers, they are 

people.  
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very package needs a destination. You can have the most beautiful, 

lavish, and heartfelt gift wrapped in a box, but unless you know WHERE 

you need to send it, it won’t reach it’s intended recipient. 

Delivering the Package: 
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ackaging What You Do requires 3 VERY important must-have 

components. 

You mustn’t have just a plan. You must, instead, have an  intelligent 

strategy. 

You mustn’t just implement your strategy. You must, instead,  skillfully 

execute the strategy. 

You mustn’t stay in learning-only mode. You must, instead, have the 

ability to take decisive action. This means you must make decisions! 

To aid you in understanding how to package your brand, remember that 

So, the aim is to help with healing your audience and one of those ways in 

which you are helping is through the marketplace. This means that you have to 

have some things available in the marketplace for people to purchase. 

Packaging: 

1.

2.

3.
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Even if you do not have a business, 

What things about YOU can people pay for? Is it your expertise on a certain 

subject matter? Is it your beautiful, creative, handmade designs or your art? Is 

it your gift of empathy that can be a confidential and compassionate ear for 

someone who is more than willing to pay for 

that? Is it your powerful message that you 

speak in front of an audience? Is there an 

awesome book (even an e-book) inside of you 

that is just waiting to be birthed? There are 

many ways that having a very strong personal 

brand along with skillful execution and 

intelligent strategy can accelerate your 

positioning in the marketplace as extremely valuable to those who are looking 

for what you have to offer. 

How to Package Your Niche: 

Seek and select a business model that fits and supports YOU, that 

fits YOUR brand, that fits YOUR lifestyle. 
1.
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Treat yourself as a profit center that has the ability to sustain for 

several years (at minimum). YOU as a brand should be packaged 

in such a way that you have lifelong opportunities to get paid, and 

to attract lucrative opportunities just because you are who you 

are.  You have gifts, skills, talents, expertise, and intellect. Be 

sure to use them in your sustainability plan! 

Have a clear perspective. This is where your expertise lies and 

develops. Again, as we mentioned earlier, this is about having 

a true-to-you point of view. 

Have a methodology - Take them through the stages. 

Now, this is important. We are not so much talking about the stages of a 

service that you offer or a new program that you're creating; we are talking 

about taking them through the stages of your brand. To understand this, let's 

go back to our secret mission.  The way that we would create healing around 

that mission would be our methodology, or the stages that people would go 

through in the healing process. Those are the stages that you want to be 

sure to incorporate as your brand's modi operandi. 

Some important questions for you to definitively know the answer to: 

Where exactly am I taking my audience?  What is the transformation? Why is 

it needed? 

4. 

3. 

2.
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When packaging BRAND YOU, be sure to: 

your experience. 

 using your experience. 

 your talents and your skills. You’ve spent years and likely thousands 

 on developing your talents and skills. Utilize them. 

 results. 

 your reputation. 




